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The Horizon Europe project ROSETTA has launched the ROSETTA Digital Toolkit, an interactive online
platform that reveals the often-overlooked link between marketing standards and food waste in Europe.
Designed for a wide range of stakeholders, the Toolkit aims to build awareness, inform policy, and inspire
change across the food system.

Each year, millions of tonnes of edible food are wasted across Europe due to aesthetic or commercial
requirements that dictate what food products should look like, from the size and shape of a cucumber to the
colour of an apple. These marketing standards, while originally intended to ensure quality and consistency,
can unintentionally exclude perfectly nutritious food from the market.

However, awareness of this issue remains limited among the public, policymakers, and even food
professionals. ROSETTA addresses this knowledge gap by providing evidence and guidance on how marketing
standards function, how they are applied, and how they can lead to the systematic rejection of suboptimal,
but edible food.

Understanding the Problem: Food Waste and Marketing Standards

What the ROSETTA Digital Toolkit Offers

The ROSETTA Digital Toolkit is a free, easy-to-use platform that brings together research, visuals, and policy
insights in a structured and accessible way. 

Specifically, the ROSETTA Digital Toolkit features three key components:

Assessment Reports and Data Repository
This section presents insights into how marketing standards influence sustainability along the food supply
chain. Users can access factsheets, research publications, policy briefs, and replication guidelines to support
informed, evidence-based action.

Catalogue of Good Practices and Solutions
A curated database of innovative approaches and marketing models that give a second life to foods that fall
outside conventional standards. The catalogue allows for cross-case comparison, highlighting impact and
transferability.

Open Innovation Platform
An interactive hub where stakeholders can exchange good practices, propose new ideas, and collaborate
asynchronously. This space fosters community dialogue and supports engagement with ROSETTA’s ongoing
research activities.
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The ROSETTA Digital Toolkit is designed for a wide range of stakeholders across the food system who are
seeking to better understand and address the issue of food waste driven by marketing standards. Its content
is tailored to meet the needs of:

Policymakers and public authorities seeking evidence-based insights and recommendations to inform
regulatory frameworks and promote sustainable food governance.
Food business operators including producers, processors, distributors, and retailers, who want to explore
alternative marketing strategies and reduce avoidable waste in their operations.
Researchers and academics interested in the data, assessments, and case studies related to food waste,
standard-setting practices, and sustainability impacts.
Civil society organisations and educators looking for accessible materials to raise awareness, support
advocacy, or engage communities on sustainable consumption.
Innovation practitioners and platform users who wish to exchange ideas, co-create solutions, or
participate in discussions through the Open Innovation Platform.

Furthermore, the Toolkit is designed to be used for awareness campaigns, staff training, stakeholder
engagement, policy consultation, and advocacy while supporting users in their efforts to foster more inclusive,
sustainable, and circular food systems.
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Who is the ROSETTA Digital Toolkit for?

“By explaining how marketing standards work, and how they impact the food chain, this Toolkit helps
empower a wide range of users to rethink and improve how we produce, distribute, and value food,” says
Dimitra Kyriakopoulou, Project Coordinator of ROSETTA. “It’s about giving clear, evidence-based tools to
act.”

This launch marks a key milestone for ROSETTA, which aims to not only reduce food waste but also challenge
the assumptions and practices that drive it. Specifically, the Toolkit contributes directly to the project’s
mission of improving market access for suboptimal foods and shaping policy frameworks that support
sustainability and food equity.

Why it Matters - Quote 

The ROSETTA Digital Toolkit is freely available online. Explore the Toolkit now:

🔗https://rosetta-toolkit.eu

Access the ROSETTA Toolkit and learn more

https://www.linkedin.com/company/101572803/admin/dashboard/
https://rosetta-project.eu/
https://bsky.app/profile/rosettaprojecteu.bsky.social
https://www.facebook.com/profile.php?id=61555789996422
https://www.youtube.com/@ROSETTAProjectEU
https://x.com/ROSETTA_EU2024
https://rosetta-toolkit.eu/

