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Executive Summary

A deep understanding of the drivers, behaviours, and systemic factors behind food waste is needed to develop
effective strategies for its prevention and reduction, including taking account of potential trade-offs and
promoting valorisation of suboptimal foods. ROSETTA aims, through reliable evidence and transdisciplinary
research involving multi-actor use cases across Europe, to: (a) estimate the food waste generated as a result
of marketing standards across the entire value chain; (b) co-define and validate sustainable solutions for the
valorisation of that waste; and (c) assess related trade-offs in order to minimise their impact.

Within the project, an operational plan will be developed to deploy pilot experiments in five (5) use cases
across EU countries, representing four (4) main food commodities: dairy in Denmark; fruits and vegetables
and meat in Greece; fruits and vegetables in Ireland; cereals in Poland; and fruits and vegetables in Spain. The
validated and optimised solutions will provide insights for knowledge transfer and identify opportunities for
social learning. Insights will be used to develop guidelines to replicate the solutions in different contexts and
to provide policy recommendations. These will target primary producers, food businesses, marketing
standards owners, policy makers and regulators, to help revise or design marketing standards and support
future policy development, in order to prevent and reduce food waste.

Aligned with the project’s objective to reduce and prevent food waste caused by marketing standards, this
deliverable provides the first batch of five (5) Practice Abstracts (PAs) in the EIP-AGRI format. These were
developed using various outputs from the project:

e One practice abstract presents the setup and monitoring of local Multi-actor Innovation Platforms
(MIPs) focused on marketing standards and food waste.

e One practice abstract focuses on analysing private food marketing standards.

e Three practice abstracts describe the methodology and format of different co-creation workshops
aimed at defining marketing models and solutions to reduce or prevent food waste.

These abstracts will be available in both English and the respective national languages in which they were
created, and will follow the standard EIP-AGRI format, as provided on the EIP-AGRI website. As task leader,
TEAGASC developed a comprehensive template to collect the ROSETTA Practice Abstracts from members of
the consortium. This template enables the collection of general and specific information about the practices
described, as well as details of any related audio-visual materials produced within the ROSETTA project.

The structure of the report consists of an introduction, objectives, a description of the methodology, and a
presentation of the results from the collection of the first five Practice Abstracts.

D5.4 Practice abstracts — First batch Page> of 26
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1. Introduction

The ROSETTA project aims to reduce and prevent food waste by improving access to foods that do not meet
marketing standards but are still safe for human consumption. It seeks to generate reliable evidence through
transdisciplinary research, engaging multiple stakeholders in real-world use cases. Within this framework, five
project partners in Denmark, Greece, Ireland, Poland, and Spain establish use cases, referred to as Multi-Actor
Innovation Platforms (MIPs). They bring together actors from across the food value chain, providing valuable
insights to analyse and assess the current situation in each country, as well as to promote suitable solutions.
In essence, they are used to implement, test, and validate selected solutions to food waste.

The validated and optimised solutions will provide insights for knowledge transfer and identify opportunities
for social learning. Insights will be used to develop guidelines to replicate the solutions in different contexts
and to provide policy recommendations. These will target primary producers, food businesses, marketing
standards owners, policy makers and regulators, to help revise or design marketing standards and support
future policy development, in order to prevent and reduce food waste.

In line with the project’s objectives, several activities have been carried out to collect data on food waste
caused by marketing standards. The project also includes a range of engagement activities aimed at gaining a
deeper understanding of the realities of food waste linked to these standards. Some of these activities are
described in this report and offer practical recommendations by addressing key questions, such as: (a) what
are the main added value, benefits, and opportunities for end-users if the generated knowledge is applied,
and (b) how can practitioners make use of the results?

This document follows the EIP common format for "Practice Abstracts"”, with the aim of transferring knowledge
to those working in the field. In total, the project will produce thirty Practice Abstracts, delivered in two
batches (D5.4 and D5.5). This report presents the first five Practice Abstracts. These are:

e One practice abstract which presents the setup and monitoring of local Multi-actor Innovation
Platforms (MIPs) focused on marketing standards and food waste.

e One practice abstract which focuses on analysing private food marketing standards.

e Three practice abstracts which describe the methodology and format of different co-creation
workshops aimed at defining marketing models and solutions to reduce or prevent food waste.

Additionally, the innovative knowledge generated in the ROSETTA project and presented in this report will be
shared on the EIP-AGRI (European Innovation Partnership for Agricultural Productivity and Sustainability)
website and the EU Platform on Food Losses and Food Waste to reach a wider audience of practitioners.

The report is organised into four sections:

e Section 1 -Introduction: This section provides introductory information about the project and outlines
the structure of the report.

e Section 2 — Methodology for the collection of Practice Abstracts: It details the process followed for
collecting and reporting the first five Practice Abstracts.

e Section 3 — Practice Abstracts from project activities: Presented in both English and the respective
national language.

e Section 4 — Conclusions: This section summarises the report, offering insights into the benefits of the
outcomes.

T
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2. Methodology

The methodology for this report follows the format and guidelines provided by the Agricultural European
Innovation Partnership (EIP-AGRI). A template, in the format of an Excel file, was developed by TEAGASC, the
task leader, to collect practice abstracts from the partners. The template and the approach to the task were
presented to the project partners in a dedicated online meeting held on 10th April 2025, in order to gather
feedback and suggestions. The project partners were advised that they can submit practice abstracts to
TEAGASC at any time during the project’s development whenever they identify an interesting activity. In this
first batch, only five practice abstracts are submitted. In the second batch, 25 practice abstracts will be
provided in Deliverable 5.5 at the end of the project.

The template is divided into three sheets. The first sheet presents the aim of the practice abstracts and
provides instructions for completing the form. The second sheet contains information on the use of personal
data collected via this template by EIP-AGRI. The third sheet is dedicated to the practice abstracts with a clear
structure and recommended word counts. It collected information related to the title of the practice, the
authors or entities responsible, a summary of the action containing main results and recommendations, the
needs addressed by the practice, the methodology used, the actors and stakeholders involved, the region or
country of reference, the audiovisual material produced (if any available) and email contacts. Partners
completed the template both in English and their national language if other than English.

In this first batch, five practice abstracts will be presented. One of these focuses on the setup and monitoring
of local Multi-Actor Innovation Platforms (MIPs), specifically addressing marketing standards and food waste.
This practice represents the activities of Task 1.1, which aimed to engage stakeholders across the food value
chain from the outset of the project, in order to analyse and assess the current situation, as well as to deploy,
test, and validate selected solutions. The Multi-Actor Innovation Platforms (MIPs) were established in five
selected use cases within the food value chain: fruit and vegetables in Ireland, fruit and vegetables in Spain,
cereal grains in Poland, dairy in Denmark, and meat and fruit and vegetables meat in Greece. Q-Plan, the Task
1.1 leader, is responsible for coordinating the creation of the MIPs and providing guidelines to the use case
partners—TEAGASC (Ireland), FRESHIS (Spain), UNI and MOCH (Poland), FBCD and NATM (Denmark), and
CHALK (Greece)—to support them in developing their respective use case MIPs. This is documented in this
practice abstract

Another practice abstract analyses private food marketing standards. Task 1.3 aimed to identify and analyse
private food marketing standards and the reasons for their establishment. The task leader, White Research,
was responsible for identifying the main private food marketing standards used in addition to those imposed
by EU, international, or national regulations for the selected food types and commodities. They also analysed
these standards in terms of the reasons for their establishment (e.g. competition, pricing, consumer demand)
and their potential impact on food waste along the supply chain. Based on the results of research carried out
in 10 EU countries, this practice abstract presents strategies and opportunities to reduce food waste caused
by marketing standards.

Three practice abstracts describe the methodology and format of different co-creation workshops aimed at
defining marketing models and solutions to reduce or prevent food waste. The leader of Task 3.2, AUA,
developed guidelines for the use case partners to organise one co-creation workshop per MIP. Each MIP use
case partner—namely TEAGASC (Ireland), FRESHIS (Spain), UNI and MOCH (Poland), FBCD and NATM
(Denmark), and CHALK (Greece)—was responsible for organising the co-creation workshop based on these
guidelines. During these workshops, a range of solutions was presented and discussed, and feedback and

e
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requirements regarding waste reduction solutions were gathered from all stakeholders. This report presents
the results of three workshops held in Poland, Denmark, and Greece.
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3. Practice Abstracts

This section presents the tables of the first five practice abstracts, outlining the different approaches and
results from the project’s activities. For each abstract, the practice is presented both in English and the
respective national language where it was not originally developed in English.

Table 1: Multi-actor Innovation Platform (MIPs)

Setting up and monitoring local Multi-actor Innovation Platforms (MIPs) on

marketing standards and food waste

Evangelos Genitsaris (Q-PLAN International), Dimitra Kyriakopoulou (Q-PLAN

Author(s)/Bodies/Entities e

ROSETTA is built on the idea that collaboration is key to creating lasting solutions.
To tackle food waste and improve marketing standards, we embraced a multi-
actor approach, developing a practical and easy-to-follow framework for setting
up and running local Multi-actor Innovation Platforms (MIPs).

The MIPs bring together key local players, such as farmers, retailers, processors,
etc., who collaborate to share knowledge, identify problems, and co-create
solutions to reduce food waste caused by marketing standards.

A clear process was defined for selecting and engaging participants based on local
needs and goals. Roles, responsibilities, and expected contributions are clearly

] outlined and monitored to ensure smooth collaboration.
EIP Practice Abstracts Format . . . .
The approach is flexible, allowing partners to replace or add new members. With

regular updates and guidance, MIPs stay active, focused, and effective throughout
the project.

Practitioners benefit from being part of a structured support network, gaining
access to good practices, shared learning, and strategic guidance on improving
market access, enhancing resource use, and better aligning with consumer and
policy demands, ultimately reducing food waste.

By working together at local level, these platforms help identify where food is
unnecessarily lost, from the field to the shelf and fork, due to shape, size, or
appearance rules that don’t affect quality or safety.

The practice addresses the need for coordinated, practical solutions to reduce
food waste through multi-actor collaboration, improved marketing standards, and
stronger local networks among actors in the agri-food chain.

Needs addressed by the MIP members are actively involved in key project activities, ensuring that all

practice perspectives are considered in developing and piloting solutions that are
sustainable, evidence-based, and tailored to diverse local contexts to reduce food
waste caused by marketing standards. By working with such a diverse group, we
foster engagement and inclusivity, making sure every voice is heard.

D5.4 Practice abstracts — First batch gedof 26
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Methodology Used

Actors/Stakeholders

Region(s), country

Audiovisual material (links, etc.)

Contacts (email)

A tailored, participatory approach was followed, involving a step-by-step setup
protocol for MIPs, clear stakeholder selection criteria, defined roles and
responsibilities, guidelines for engagement, leveraging interests, and addressing
conflicts, rights & duties, terms of participation for members, and a structured
monitoring system using a Stakeholder Matrix updated biannually.

The ROSETTA deliverable report “D1.1 Multi-actor Innovation Platforms (MIPs)”
provides further details covering everything from how we select members to how
we manage and monitor the MIPs.

The key outcome is a hands-on method for setting up and monitoring such
platforms, ensuring all voices are heard and concrete actions are taken. For supply
chain actors, this means a chance to influence the rules that affect what they can
sell, reduce waste, and possibly open new market channels for products that
would otherwise go unused.

The MIPs bring together people and organisations from all parts of the agri-food
chain, from farmers to food manufacturers, distributors, wholesalers and
retailers, food service operators, policymakers, consumer organisations, and
other relevant agri-food chain actors who have a role or interest in reducing food
waste and influencing market standards.

With a target of engaging 10-20 members per MIP (50-100 total), 78
stakeholders from the agri-food value chain joined our MIPs within a period of
approximately 7 months. Each member has accepted the Terms of Reference and
signed the Declaration of Acceptance. MIPs remain open to new members as the
project evolves, ensuring that we remain adaptive and inclusive.

We established Multi-Actor Innovation Platforms (MIPs) in five countries: Greece,
Ireland, Denmark, Spain, and Poland.

Evangelos Genitsaris (genitsaris@qplan-intl.gr)
Dimitra Kyriakopoulou (kyriakopoulou@qplan-intl.gr)
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Anpovupyia Kot mapakoAoUOnon TOMKWV TOAUGUAAEKTIKWV EMLTPOTIWV

Kawvotopiog (MEK) yia ta tpotuna epnopiag Kot trn onatdAn tpodipwyv

Evdyyehog Mevitoapng (Q-PLAN International), Anuntpa KuptakomouAou (Q-PLAN
International)

To €pyo ROSETTA Bagciletat otnv W6€a OTL n cuvepyaoia ival To KAeLSL yla tn
Snuoupyia Blwotpwyv AVoswv. Ma TNV AVTLLETWITLON TNG OTATAANG TPodipwy Kat
N BeAtiwon Twv Mpotunwyv eunopiag, ULOBETACALE ULo TTOAUCUAAEKTLKNA
npocéyylon (multi-actor), avantiooovtag £va MPAKTIKO Kal eVXPNoTo MAaiotlo yla
™ Snuoupyia Kat tn Aettoupyia Tomikwy MoAucUAAeKTIKWY ETtItponwy
Kawortoptag (MEK).

OL NEK cuykevtpwvouv Baatkolg tomikolg dopeig, Onwe aypotec, AlavonmwAnTEg,
HETOTOLNTEG K.ATL., OL oTtoloL cuVEPYATOVTAL YLaL VO LOLPAOTOUV YVWOELG, VO
€VTOTiooUV MPoPARATA KAl va cuvEnLoupyoouv AUCELG yLa T Helwaon g
onataAng Tpodipwy mou npokaAeital amo Ta npoTuna epnoplac.

Oplotnke pia cadng Stadikaaotia ylo Tnv emAoyr Kal TN CUUUETOXN TWV
OCUUUETEXOVTWV e BAON TIC TOTIKEG OVAYKEG Kal aTOxouc. Ot poAot, ot
OpUOSLOTNTES KOL N AVAUEVOUEVN OUVELOGOPA TteplypddovTal cadwe, Kot
napakoAouBouvtal yia va Stacdallotei n opaAr cuvepyacia.

H mpooéyylon eival eVEALKTN, EMITPETIOVTAG OTOUG ETAIPOUC Va avTikaBlotolv A
va PpocBETOUV VEA UEAN. ME TAKTLKEG EVNUEPWOELS Kal kaBodrynaon, ot MEK
TIAPAPEVOUV EVEPYEC, ECTLOLOUEVEG KOL ATIOTEAECUATLKEG KaB' OAN TN SLApKeLA TOU
€pyou.

Ol emayyeApatieg emwdelovvtal amo tn CUUUETOXN TOUG OE €va Sounpévo
SiKTUO UTTOOTAPLENG, ATMOKTWVTOC TIPOOBAC 0€ KAAEC TPAKTLKEC, KOV Lddnon
Kal otpatnywkn kabodriynaon yla t BeAtiwon tng mpooBacng othv ayopd, Thv
evioxuon TG xpnong Twv mMOpwV Kat TNV KOAUTEPN EVOUYPAUULON LIE TLG
QTTOULTAOELG TWV KATOVOAWTWY KoL TNG TIOALTLKAG, KELWVOVTAG TEAKA TA amoBAnTa
tpodipwy.

JUVePYOLOEVEG OE TOTILKO EMIMESO, AUTEG OL ETUTPOTEG BonBoUV OTOV EVIOTILOUO
TWV oNUEiwV Omou ta TpodLa otataAoUvTal AoKOTA, Ao To XwpadL oTo padt
KAl 0TO TipoUVL, AOyw Kavovwy we tpog To oxiua, To péyebog f tnv epdavion,
mou Sev emnpedlouv TV oldtNTa 1 TNV 0.odpdAsLaL.

H TpaKTIKA OITaVTA 0TV AVAYKN YLO CUVTOVIOUEVEC, TIPOKTIKEG AUCELG UE OTOXO
™ Helwon ™G omataAng tpoditwy, péca and cuvepyaoia MoAAATAWY
eUmAekopéVwY (multi-actor), BeAtlwpéva poTuTa EUMoPLag KAl EVIOXUUEVA
Torkd Siktua PeTafl Twv eUMAEKOUEVWY TNG aypodlatpodikng aluaidac.

Ta péAn twv NEK cuppeTéXouv evepyd oTIG BAOLKEC SpACTNPLOTNTEC TOU £pyOU,
e€aodalifovtag 6Tl OAeC oL omTIKEC AapBdvovtat uTtoPn Katd thv avamtuén Kot
TUAOTIKN edappoyn BLWOLUWY, TEKUNPLWUEVWY KOL TIPOCAPUOCUEVWY OTLG TOTILKEC
ouvBnkeg AUoswv yla tn pelwon tng omatdaAng tpodipwy mou mpokaAeital ano ta
npotuna epnopiag. Méow tng cuvepyaoiog pe pia Tdoo moAucUvOeTn opdada,
€VIOXUETAL N CUMPETOXIKOTNTA Kot N cupmepiAnyn, Stacpalilovtag otL kabe
dwvn akoLyetal.

D5.4 Practice abstracts — First batch
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MeBobdoAoyia tou
XPNotuomnoldnke

Qopeic/eviiadepodpevol

Nepoxri(eg), xwpa

OMTIKOAKOUOTIKO UALKO
(ouvbeopol k.Am.)

Enadég (email)

AkoAouBnOnKe L TTPOCOPLOCHEVN, CUIIETOXLKN) TIPOCEYYLON, N omola
nieplAapBavel Eva mPpwTOKOAAO pe OLpd Bnudtwy yia tn Snuoupyia twv MEK,
ocadn kpLTrpLa emAoyng eUTAEKOUEVWY, KaBopLlopévoug poAoug Kat euBUveg,
KATEUOUVTAPLEG YPOUUEG VLA TNV TIPOCKANON KoL GUUETOXN TWV LEAWY, TNV
aflomoinon twv evéladepoviwy kat tn Staxeiplon cuykpoloswy, KaBWG Kal Ta
"Akouwpato & Yroxpewoelg" kat Toug "Opoug ZUPUETOXAG" TwV LeAwV.
MapdaAAnAa €xeL oxedlaotel Eva Sopnpévo mAaiolo mapakoAouOnong HEow evog
Mivaka NapakoAoUBnong Eumiekopévwy (Stakeholder Matrix), o onolog
EVNUEPWVETAL AVA EEAUNVO.

To napadotéo “D1.1 Multi-actor Innovation Platforms (MIPs)” tou épyou
ROSETTA mtap€xel pia oAOKANPWHEVN ELKOVA TTOU KOAUTITEL OAa Ta 0TASLA, Ao
v emhoyn HeAWV £wg Tn Slaxeiplon kot mapakolouBnon twv MNEK.

To kUplo amotéAeopa eival pLo mpaktiki pebodoloyia yla tn olotaon Kat
napakoAoUBnon Tétolwyv entponwy (mAatdopuwv), dtachalifovrag
OUMMETOXN OAWV KAl TNV avAAnPn ouyKeKPLUEVWY SpAcewWV. Mo TOUG TAPAYOVTES
™G £$08LACTIKAG aAucidag, autd onpaivel tn SuvatoTNTA VO EMNPEACOUV TOUG
KaVOVEG Ttou KaBopilouv Tt umopouv va Slab£couv atnv ayopd, va HELWCOUV TN
OTIATAAN TPOd WY Kal va avoifouv mBavwg VEEG ayopé yLo poidvTa Tou
Sladopetikd Ba amoppintovrav.

OL MNEK ¢pépvouv Kovtd ATopo KoL 0pyaviopoUc amo OAa ta onueia tng
aypodiatpodikng aluaidog, amod napaywyous Kol LETATTOLNTEG LEXPL SLaVOUELS,
XOVOpeUTOPOUG, AlavoltwAnTEG, mapdyoug eotiaong, uteUBuvoug xapaéng
TIOALTLKNG, OPYOVWOELG KATAVOAWTWY KOL AAAOUG OXETIKOUC EUTTAEKOUEVOUG UE
poAo 1| evBLadépov otn Helwaon TNG OTaTtAANG Kot T BeAtiwon Twv MpotuMwyV
eunoplag.

Me otoxo tn cuppetoxr 10-20 peAwv ava MEK (cuvoAikd 50-100), 78
eumAekopevol amd thv aypodiatpodikn ahuaida eveypadnaoav otic MEK pog
péoa oe mepimou 7 purAveg. Kabe pélog amodéxOnke toug Opoug Avadopdg Kat
unéypae tn AnAwon Arodoxng. Ot NMEK mapapuévouv avolxteg o€ VEa EAN,
efaodalilovtag mPocapOoTIKOTNTA KAL EVIOXUGH TNG CUETOXNG OGO
efeliooetal To €pyo.

OL MNEK €xouv cuotaBel oe mévte xwpeg: EAAASq, IpAavdia, Aavia, lomavia kot
MoAwvia.

Eudyyehog levitoapng (genitsaris@qgplan-intl.gr)
Anuntpa KuplakomouAou (kyriakopoulou@qplan-intl.gr)
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Table 2: Private food marketing standards

Analysis of private food marketing standards

Author(s)/Bodies/Entities Michalis Vassou & Antonia Kalimeri/ White Research

Private marketing standards often lead to the rejection of edible food based on
size, shape, or appearance—causing significant food waste and financial losses
across the food chain, from farmers and processors to retailers and consumers.
Research from 10 EU countries shows that many consumers are willing to buy
suboptimal products, especially when offered at lower prices. This presents
valuable opportunities for farmers, food businesses, retailers, and rural
entrepreneurs to recover economic value from produce and products that would
otherwise go unsold. By relaxing cosmetic standards, creating flexible quality
criteria, and selling through alternative channels such as markets, food box
schemes, farm shops, or community-supported agriculture, actors across the
chain can reduce waste, diversify income sources, and meet growing demand for
sustainable choices. Processors can develop innovative product lines using
visually imperfect or surplus ingredients, while retailers can attract
environmentally conscious consumers by offering low-waste alternatives and
educating them about the value of such products. Rural communities stand to
benefit from more resilient, inclusive, and locally rooted food systems that
promote circular economy principles. Strong collaboration among supply chain
actors, supportive regulatory frameworks, and increased consumer awareness
are essential to transform food waste into economic opportunity, enhance
sustainability, and build trust across the food system.

EIP Practice Abstracts Format

Examine private food marketing standards, the reasons for their establishment,

Needs addressed by the practice and their impact on food industry, food waste and consumer behaviour.

This report combines findings from a literature review on private food marketing
standards, including their interaction with public standards and implications for
food waste, with results from a consumer survey conducted in 10 European
countries

Methodology Used

Producers, processors, retailers and distributors, consumers, NGOs, academics

Actors/Stakeholders .
and researchers, policy makers

. Greece, Denmark, Spain, Poland, Ireland, Germany, France, Italy, Netherlands,
Region(s), country Portugal

Audiovisual material (links, etc.) -

Michalis Vassou (mvassou@white-research.eu)

Contacts (email . . . . . .
( ) Antonia Kalimeri (akalimeri@white-research.eu)

I g
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AvaAuon LSLWTIKWV MPOTUNIWV EUNOpPLag Tpodipwv

Juyypadéag/dopeic/ovtotnteg  Michalis Vassou & Antonia Kalimeri/ White Research

Ta 16lwTikd mpoTuTa Epmopiag ouxvd odnyouv otnv andppuPn Bpwolhwyv
tpodipwy Aoyw pey£Boug, oxAuatog N epdAviong — MPOKAAWVTOC GNUAVTLKN
OTIATAAN TPOPIUWY KOL OLKOVOULKEG ATWAELEG o€ OAOKANPN TNV alucida
tpodipwy, amo Toug aypdTeG KOL TOUG LETATIONTEG £WE TOUG ALAVOTIWANTEC Kot
TOUG KaTtavaAwTeC. Epsuva oe 10 xwpeg tng EE Seixvel 6Tt oMol katavalwTteg
elvat mpobupot va ayopdoouv pn aptia poiovta, el8IKA otav npoodEpovtal o
XOUNAGTEPEG TLUEG. AUTO TIPOODEPEL TIOAUTLEG EUKALPLEG YLl QYPOTE,
ETUXELPNOELG TPODILWV, ALAVOTIWANTEG KL AyPOTLKOUG ETUXELPNILATIEG VAL
OVOKTHOOUV OLKOVORLLKN afla amo mpoiovta mou Sladopetikd dev Ba mwAolvtav.
XoAapwvovtag Ta alodnTikd mPoTuma, SNULOUPYWVTOG EUEALKTA KPLTHPLO
noldtnTag Kot mpowbwvtag thv MWANCN KECW EVOAAAKTIKWY KAVOALWY OTIWE
Aaikég ayopég, mpoypappata dtavoung tpodipwy (food box schemes), aypotika
KataotApata | yewpyio umootnplopevn amd thv Kowotnta, oL EUTAEKOUEVOL OE
OAn TV aAuoida pmopolV va HELWOOUV T oTtatdAn, va SLadopomoLicouV Tig
TINYEG EL0OSAATOG KAL VA avTamokplBolv otn cuveXxws avavopevn IAtnon yla
Blwolpeg emAoyEG. OL LETATIOLNTEG UMOPOUV VA AVATTUEOUV KOULVOTOUEG OELPEC
TIPOIOVTIWV XPNOLLOTIOLWVTAG OTITIKA ATEAN 1 TTAEOVATOVTA CUCTATLKA, EVW OL
AlavomwAnTtéG Pmopolv va mPoaeAKUOOoUV TIEPLBAANOVTIKA euaLoONTOTOLNEVOUG
KATaVAAWTES TpoohEPovTag EVAAAAKTIKEG AVOELS LE XAUNAR OTATAAN KOl
EVNUEPWVOVTAC TOUC yLla TNV afia autwVv Twv mpoidvtwy. OL aypoTIKEG KOLVOTNTEC
pmopouv va enwdeAnBolv amd Mo avOeKTIKA, XwPLG ATTOKAELGUOUC Kol TOTIKA
ebpalwpéva cuotripata Tpodipwy mou powBouv TG apXEC TNS KUKALKAG
olkovouiog. H toxupr ocuvepyoaoio petafd Twy mopayoviwy tng eGodSLOoTIKAG
aAucibog, Ta UTTOOTNPLKTIKA PUBULOTIKA TTAaioLa KaL N augnpévn
guaobnTomoinon TWV KATAVOAWTWY E(VOL AITOPALITNTA YLO VO LETATPATIEL N
OTATAAN TPOPIWY OE OLKOVOULKA euKatpla, va evioxuBel n Blwoluotnta Kat va
otkodounBet epniotooclvn oe oAOkAnpo to cloThUA Tpoditwy.

Mopdn MepAndewv
Mpaktkwy Tou EIP

‘Epguva ota ISLWTLKA TpoTUTa EUmopilag Tpodipwy, Toug Adyoucg yla Tnv
KaBLEPWOT TOUG KOL TOV AVTIKTUTIO TOUG 0Th Blopnxavia tpodipwy, Tn omatdin
TPodipwVY KaL TN cUUIEPLPOPA TWV KATAVAAWTWV.

AVAYKEG TIOU KAAUTITEL N
TIPOIKTIKN

AuTn n €kBeon ouvdualel eupnuata anod avackonnon tng BLBAloypadiag oxeTkd
LE Ta LOLWTIKA TPOTUTIA EUIopiag Tpodipwy, cupmepAaUBAVOUEVNG TNG

MeBobdoAoyia tou ) , , , .
aMNAEMiSpACH G TOUG IE TA SNILOCLO TIPOTUTTIAL KALL TWV ETUTTWOEWY TOUG OTN

XpnoLLonononke , , . .. , ,
onatdAn tpodipwy, Le amoteAEoHATA ATTO EpEUVA KATAVOAWTWY TIou SLe€Nxon
o€ 10 eUpWTAIKEG XWPEG.

Mapaywyol, HETATOLNTEG, ALAVOTIWANTEG Kol SLOVOUELG, KATAVOAWTEG, 1N

Dopeic/evdiadepodpevol KuBepvnTIkEG opyavwoelg (MKO), akadnuaikol kat epeuvntég, urtiebBuvol
XAPa&nc MOALTIKAG

, , EMGda, Aavia, lomavia, MoAwvia, IpAavdia, Feppavia, MraAAla, Itaiio, OMavéia,

Nepoxr(eg), xwpa

MoptoyaAia

OTMTLKOOKOUOTLKO UALKO
(ouvbeouol k.Am.)
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Michalis Vassou (mvassou@white-research.eu)
Antonia Kalimeri (akalimeri@white-research.eu)

Enadég (email)

Table 3: Cereals co-creation workshop

Co-creation workshop on food waste — stakeholder perspectives on marketing

Title

standards and practical solutions in Poland

Author(s)/Bodies/Entities Tomasz Bober, UNIMOS

A co-creation workshop under the ROSETTA project was held on 19 March 2025
in Radom (Poland), hosted by UNIMOS and MOCHNIK. It brought together
stakeholders for a focused session on the impact of marketing standards on
food waste, identifying practical, innovative, and replicable solutions. The
primary objectives of the workshop were to: Evaluate promising interventions
and good practices for reducing suboptimal food waste; Co-define and select
solutions related to waste reduction and alternative marketing models; and
Validate trade-offs within these models to inform further project development.
The interactive format encouraged collaboration and sharing of insights.
Among the best-rated interventions were specially designed badges and labels
(scored highly for effectiveness, innovation, and replicability), innovative
packaging solutions, and smart pricing strategies such as discounts. Food banks
and freshness monitoring tools also ranked high in terms of replicability.
Participants — professionals with diverse backgrounds — appreciated the
practical potential of the discussed marketing models and emphasized their
alignment with sustainability goals. The workshop successfully generated
actionable recommendations and confirmed the co-creation method as an
effective way to gather input from practice. With clear communication and
thoughtful implementation, the proposed models offer opportunities to reduce
food waste across the value chain.

EIP Practice Abstracts Format

¢ Reducing food waste linked to marketing standards in the agri-food sector.

* |[dentifying practical, innovative, and scalable solutions for stakeholders.
Needs addressed by the practice e Gathering real-world input from practitioners to shape effective

recommendations.

e Supporting clearer communication and sustainable consumption practices.

¢ A structured co-creation workshop tailored to the local context and
timeframe.

* Stakeholders evaluated practices based on effectiveness, innovation, and
replicability.

¢ Facilitated group sessions supported open discussion and consensus building.
¢ Printed tools and materials enabled smooth offline collaboration.

* A shortened agenda with a working session followed by lunch encouraged
active participation.

Methodology Used

I g
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Professionals with relevant knowledge and experience in food systems,
including:

» Representatives of local and regional food businesses and retailers

e Marketing and sustainability experts

e Members of consumer organisations

e Project partners from UNIMOS and MOCHNIK

e Stakeholders involved in the design and implementation of food-related
interventions

Actors/Stakeholders

Participants were selected for their expertise and practical experience, ensuring
a well-informed discussion. Their diverse perspectives contributed to
identifying realistic and impactful recommendations.

Region(s), country Poland

Audiovisual material (links, etc.) -

Contacts (email) Tomasz Bober,

Warsztat wspéttworzenia na temat marnowania zywnosci — perspektywy

Tytut interesariuszy wobec standardéw marketingowych i praktycznych rozwigzan w
Polska

Autor(zy)/Organy/Podmioty Tomasz Bober, UNIMOS

W ramach projektu ROSETTA, 19 marca 2025 r. w Radomiu, odbyt sie warsztat
wspottworzenia zorganizowany przez UNIMOS i MOCHNIK. Spotkanie
zgromadzito interesariuszy, ktdrzy wspdlnie analizowali wptyw standardéw
marketingowych na marnowanie zywnosci oraz wskazywali praktyczne,
innowacyjne i fatwe do powielenia rozwigzania.

Gtéwne cele warsztatow obejmowaty:

¢ Ocene obiecujacych interwencji i dobrych praktyk w zakresie ograniczania
marnowania zywnosci suboptymalnej

* Wspdlne definiowanie i wybor rozwigzan dotyczgcych ograniczania
marnotrawstwa zywnosci oraz alternatywnych modeli marketingowych

¢ Walidacje kompromiséw w ramach tych modeli w celu dalszego rozwoju
projektu.

Interaktywny format warsztatu sprzyjat wspdtpracy i wymianie doswiadczen.
Najwyzej ocenione dziatania to specjalnie zaprojektowane oznaczenia i etykiety
(wysokie noty za skutecznos¢, innowacyjnos¢ i mozliwos¢ wdrozenia),
innowacyjne opakowania oraz strategie cenowe, takie jak znizki. Banki zywnosci
i narzedzia do monitorowania $wiezosSci réwniez uzyskaty wysokie oceny pod
wzgledem mozliwosci wdrozenia. Uczestnicy — profesjonalisci z rdznych branz —
docenili praktyczny potencjat omawianych modeli marketingowych i ich
zgodnosé z celami zrbwnowazonego rozwoju. Warsztat zakonczyt sie
sformutowaniem konkretnych rekomendacji i potwierdzit skutecznosé¢ metody
wspottworzenia. Przy odpowiedniej komunikacji i wdrozeniu zaproponowane
rozwigzania mogg przyczynic sie do ograniczenia marnowania zywnosci w catym
taficuchu wartosci.

Format streszczen praktyk EIP

I g
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* Ograniczenie marnowania zywnosci wynikajgcego ze standardow
marketingowych w sektorze rolno-spozywczym.
Potrzeby zaspokajane przez ¢ Wskazanie praktycznych, innowacyjnych i skalowalnych rozwigzan dla
praktyke interesariuszy.
¢ Uwzglednienie doswiadczen praktykdw w opracowywaniu rekomendacji.
* Wspieranie lepszej komunikacji i zréwnowazonej konsumpgji.

e Strukturalny warsztat wspéttworzenia dostosowany do lokalnych warunkéw i
dostepnego czasu.

* Ocena dobrych praktyk przez uczestnikéw pod katem skutecznosci,
innowacyjnosci i mozliwosci wdrozenia.

* Moderowane sesje grupowe sprzyjajgce otwartej dyskusji i wspolnemu
wypracowywaniu wnioskow.

¢ Wykorzystanie materiatéw drukowanych umozliwiajgcych ptynng wspétprace
offline.

¢ Skrécona agenda — cze$¢ robocza zakoriczona wspdlnym lunchem wspierata
aktywne zaangazowanie.

Zastosowana metodologia

Profesjonalisci posiadajacy wiedze i doswiadczenie w zakresie systemow

zywnosciowych, w tym:

¢ Przedstawiciele lokalnych i regionalnych firm spozywczych oraz sieci

handlowych

e Eksperci ds. marketingu i zréwnowazonego rozwoju

» Cztonkowie organizacji konsumenckich

» Specjalisci ds. ograniczania marnowania zywnosci i gospodarki o obiegu
Aktorzy/Interesariusze zamknietym

* Partnerzy projektowi z UNIMOS i MOCHNIK

e Interesariusze zaangazowani w projektowanie i wdrazanie dziata zwigzanych

z zywnoscia

Uczestnicy zostali dobrani ze wzgledu na swojg ekspertyze i doswiadczenie
praktyczne, co zapewnito merytoryczng dyskusje. Ich réznorodne perspektywy
pozwolity wypracowac realistyczne i skuteczne rekomendacje.

Region(y), kraj Polska

Materiaty audiowizualne (linki
itp.)

Kontakty (e-mail) Tomasz Bober,
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Table 4: Dairy co-creation workshop

Dairy Use Solution: Reducing Waste Through In-Store and Social Media

Title . .
Behavioural Interventions

Author(s)/Bodies/Entities Knud Hjortlund Hansen - FBCD — Food & Bio Cluster Denmark

Individuals, representing different stakeholders in the agri-food value chain
were involved in a co-creation workshop to identify good practices in the region.
One of the solutions proposed, discussed and refined at the workshop is “In-
Store & Social Media Consumer Behavioural Intervention for Dairy”. This
behavioural intervention aimed at reducing food waste in yogurt and creme

EIP Practice Abstracts Format fraiche by inspiring consumers to creatively use products that are close to their
expiry date. Tools to implement the solution were in-store recipe cards, QR-
coded labels, social media engagement, and educational campaigns. This
practice targets price-conscious and environmentally aware consumers,
promoting reuse of perishable dairy products through meal inspiration and
awareness.

* High levels of consumer-level food waste in dairy
e Lack of consumer knowledge on usability of near-expiry products
e Consumer behaviour influenced by date-label misunderstandings
* Need for easy, affordable, and engaging solutions

Needs addressed by the practice

e Co-creation workshop with full value-chain participation

* Business Model Canvas used to map and refine solution

* Digital tools: MS Teams, MIRO, Microsoft Forms

¢ Evaluation and validation through participant feedback and scoring

Methodology Used

* Consumers (especially price-sensitive and eco-conscious)
e Associations

¢ Producers

* Retailers

¢ Food bloggers and influencers

e Environmental NGOs

Actors/Stakeholders

Region(s), country Denmark

Photos from MIRO and Teams sessions
LinkedIn post:
Audiovisual material (links, etc.)

Contacts (email) Knud Hjortlund Hansen,

I g
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Lgsning til mejeriforbrug: Reduktion af spild gennem adfaerdsinterventioner

Titel . . .
i butikkerne og pa sociale medier

Forfatter(e)/Organer/Enheder FBCD - Food & Bio Cluster Denmark

Personer, der reprasenterer forskellige grupper i veerdikaeden for
agrofgdevarer, deltog i co-creation-workshoppen for at identificere gode
praksisser i regionen. En af de Igsninger, der er blevet foreslaet, er
“Adferdsaendrende forbrugerindsats i butik og pa sociale medier for
mejeriprodukter”.

Format for EIP-praksisresuméer En adfzaerdsbaseret indsats der reducerer madspild af yoghurt og creme fraiche
ved at inspirere forbrugere til at bruge produkter taet pa udlgbsdato kreativt.
Tiltagene inkluderer opskriftskort i butikker, QR-koder pa emballage,
engagement pa sociale medier og oplysende kampagner. Indsatsen malrettes
prisbevidste og miljgbevidste forbrugere og fremmer anvendelse af
overskudsmejeriprodukter gennem inspiration og bevidstggrelse.

*Madspild blandt forbrugere, seerligt af mejeriprodukter
*Mangel pa viden om anvendelse af produkter taet pa udigh
eMisforstaelser om datomaerkning

*Behov for lette, engagerende og prisvenlige Igsninger

Behov daekket af praksis

eCo-creation workshop med aktgrer fra hele veerdikeeden
eBusiness Model Canvas til kortlaegning og justering
eDigitale veaerktgjer: MS Teams, MIRO, Microsoft Forms
eEvaluering via deltagerfeedback og prioritering

Anvendt metode

eForbrugere (seerligt pris- og miljgbevidste)
¢ Miljgforeninger

*Producent

e Detail

eMadbloggere og influencere
*Miljporganisationer

Aktgrer/Interessenter

Region(er), land Danmark

Fotos fra MIRO og Teams sessions
LinkedIn post:

Audiovisuelt materiale (links osv.)

Kontakter (e-mail) Knud Hjortlund Hansen

T
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Table 5: Fruits & vegetables/meat co-creation workshop

Co-creation workshop for defining marketing models and solutions to reduce or

Author(s)/Bodies/Entities

EIP Practice Abstracts

Format

Needs addressed by the
practice

prevent food waste in the Greek use case

Evangelos Genitsaris (Q-PLAN), Dimitra Kyriakopoulou (Q-PLAN), Michalis Tzagkarakis
(CHALK), Aristea Koukiadaki (CHALK)

In Greece, an on-site co-creation workshop brought together Greek ROSETTA MIP
(Multi-actor Innovation Platform) members and gathered their feedback on: a)
evaluating (14) solutions/good practices for reducing waste of suboptimal foods
(session 1), b) co-defining and selecting Food Waste Reduction Solutions and
Alternative Marketing Models (session 2), and c) validating their trade-offs in relation
to the economic, social, and environmental dimensions of sustainability (session 3).
Modification of the interaction process based on guidelines provided by AUA, TUC
and TEAGASC was made when needed, to be more engaging and efficient for the
Greek MIP context. For example, participants preferred to listen and speak than read
and write during sessions 2 and 3, whereas the process of using the online Google
form tool in session 1 was simple and efficient.

In the session 2, across the three Business Model Canvases (BMCs) discussed, varying
degrees of modification were made: BMC1 saw changes made in 6 out of 11 fields,
BMC2 in all 11 fields, and BMC3 in 9 fields, reflecting additions, withdrawals, and
specification adjustments tailored to refine each model.

The role of the facilitators was crucial in documenting outcomes and comments
arising from the interaction. After the workshop, the participants shared their
feedback and experiences online using the MIP forum of the ROSETTA Open
Innovation Platform.

The practice addresses the need for coordinated, practical solutions to reduce food
waste through multi-actor collaboration, improved design of the upcoming pilot
schemes, and stronger local networking and better alignment among actors in the
agri-food chain. A set of three actionable models (strategies/schemes) that can be
implemented by the local retail chain to minimise waste and improve market access
for a wider range of products was validated and fine-tuned. By adopting these
models, the retailer —in collaboration with food stakeholders — can reduce the
volume of food that would otherwise be discarded, offer products to consumers at
lower prices, and provide food to vulnerable groups. This collaborative approach
benefits all actors along the supply chain. The workshop highlighted the importance
of considering multiple perspectives, understanding trade-offs, and establishing a
permanent yet flexible communication channel among key stakeholders.
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The workshop’s sessions were as follows:
e Session 1: The good practices presentation (in Greek) was shared digitally in pdf
format on the Greek MIP online forum of the Open Innovation Platform of the
ROSETTA digital toolkit; the MIP members were encouraged to share their own
examples of good practices on the online forum. During the workshop, participants
evaluated the good practices using an online survey form on Google Forms.
e Session 2: Three (3) marketing models were validated and adjusted to the needs of
the local MIP, taking into consideration their forthcoming pilot implementation. The
participants were divided into three (3) groups of 6 or 7 people each, depending on
their background and the extent of their relation to each marketing model. Each
group examined a different marketing model that was presented in the form of a
one-page Business Model Canvas on a whiteboard, facilitated by one or more project
team members. In the end, the facilitator(s) of each marketing model presented the
Methodology Used final outcomes of each model, focusing on the key modifications; even during the
presentation of the final outcomes there was some discussion resulting to further
modifications of some models.
e Session 3: Each trade-off statement for each marketing model (3 models) was
presented one by one and everyone was asked to vote whether they agree or not
with the trade-off identified by raising their hand. The voted were counted and the
numbers of those that agreed or disagreed were reported on a whiteboard. When
there was discussion regarding disagreements for any trade-off statement, the
facilitator wrote down the comments for each statement on sticky notes on the
whiteboard. The modification of this process (compared to the initially designed one)
was suggested by the participants themselves, as it was clearer for them to
understand what to do. They reported that the modified process was less chaotic,
less confusing and less time-consuming, which helped to ensure that everyone
participated.

The workshop brought together 19 participants, members of the local MIP, primarily

associated with the upcoming pilot expected to be implemented within the ROSETTA

project framework. In addition, 5 members of the project consortium participated,
Actors/Stakeholders presenting and guiding the discussions.

Participants came from all parts of the agri-food chain, from farmers to distributors,

wholesalers and retailers, food service operators, who have a role or interest in

reducing food waste and influencing market standards.

Region(s), country Heraklion, Crete, Greece

Press releases about the co-creation workshop of the Greek MIP were published in
local media:

Audiovisual material (links, 1. Creative News press release:

etc.)
2. Rethnea.gr press release:

Evangelos Genitsaris ( )

Contacts (email) Dimitra Kyriakopoulou ( )
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GA 101136427

EpyaotrpLo cuvéniLoupyiag yia tov KBopLopo HOVIEAWY EUIopiag Ko
AUoswv yLa TN peiwon i thv tpoAnwn tng onatdAng tpodipwyv otnv eEAAnVIKN
"nepintwon xprong" (use case)

Eudyyehog Mevitoapng (Q-PLAN), Afpntpa KuptakomoUAou (Q-PLAN), MydAng
TClaykapakng (CHALK), Apiotéa Koukitadakn (CHALK)

Ztnv EAAGSQ, €va epyaotriplo ouv-npoupyiag dia {wong édepe Kovtd ta pEAN
™G eAANVKNG MoAuouAektikng Emtpomrig Kawotopiag (MIP — Multi-actor
Innovation Platform) tou €pyou ROSETTA Kal GUYKEVTPWOE TA OXOALA TOUC
OXETIKA UE: a) TNV afloAoynon (14) Avoewv/KaAwv TPAKTLKWY yla T Lelwon tng
OMaTAANG un BéATIoTWY Tpodinwy (cuvedpla 1), B) Tov cuV-TPOaSLOPLOUO KoL TNV
erloyn AUcgwv yla T pelwon TnG omataAng Tpodipwy Kot EVOANOKTIKWY
HovtéAwv eumopioag (ouvedpla 2), kat y) TNV eMkUpwon Twv trade-off
(«oupBLBacpwWY») TOUG OE GXEON LE TNV OLKOVORLLKH, KOWWVLKH Kol
nepBardovtikn Sldotaon g Blwaotpotntoag (cuvedpia 3).

YPOUUEG TTou Ttapeixav to MA, To MoAutexveio Kpritng kat to TEAGASC, 6émou
XPELAOTNKE, WOTE VAL E(VOL TILO EAKUOTLKI KOl ATIOTEAECHLATLKI yLA TO EAANVIKO
mAaiolo tou MIP.

Ol CUMLUETEXOVTEG TPOTIUNOOV VO OKOUV Kal va AoUy Tapd va StaBalouv Kat va
ypadouv kata TG ouvedpleg 2 kal 3, evw n Stadikaoia xpriong tou Stadiktuakol
epyaleiou dpopuag Google otn cuvedpia 1 Atav amAr Kol AMOTEAECUATLK).

3t ouvebdpia 2, o GAOUG TOUG TPELG KOUPASEC EMXELPNUATIKWV HOVTEAWY (BMC)
mou culntBnkay, éywvav Stadopetikol Babuol tpomomnotioelg: ¥to BMC1
£ywav alhayég og 6 amno ta 11 nedia, oto BMC2 kat ota 11 nedia kat oto BMC3
oe 9 nebia, avrikotontpilovrag MPocORKES, AmocUPOELG KOl TIPOCAPLOYES
npodlaypadwv MouU MPOCAPUOCTNKAV YLa TNV TEAELOTIOINON KAOE LoVTEAOU.

O pOAOG TWV CUVTOVLOTWVY ATAV KABOPLOTIKOG OTNV TEKUNPLWCT TWV
QTOTEAEOUATWY KaL TwV OGXOALWV TIoU TTpoEKuav amnod tnv aAAnAeniSpacn. Metd
TO EPYOOTAPLO, OL CUMUETEXOVTEG HOLPACTNKAY Ta OXOALOL KALL TLG EUIELPLEG TOUG
oto Sladiktuo xpnotponolwvtag to ¢opoup MIP tng mAatdOpUOC AVOLKTHG
Kalvotopiag ROSETTA.

H «TPaKTIKA» QUTH QVTILETWITI(EL TRV AVAYKN YLOL CUVTOVIOUEVEG, TIPAKTLKEC
AOoeLg yla tn peiwon g omatdAng tpodipwy HEcw TNG CUVEPYACLAC TTOAAWY
TapaAyovVIwyY, Tou BEATIWHEVOU OXESLACUOU TWV UEAAOVTIKWY TIAOTIKWV
TIPOYPAUUATWY KOL TNG LOXUPOTEPNC TOTIKNG SIKTUWONG KAl KOAUTEPNG
€uBuypappLong HETalL Twv PopEwv NG aypodilatpodikng alucidag.
EmkupwOnke Kat tehetonotiOnke £va cUVOAO TPLWV EGAPUOCIUWY UOVTEAWV
(otpatnyikég/oxEdLa) mou umopouv va ebpoprooTtolV amod tny Tomiky aAucida
Alavikn ¢ WANONG yLo TV EAaXLOTOMOLNGN TNG OMATAANG Tpodifwy Kat th
BeAtiwon tng mpooBacng otnV ayopad yLa eva eupUTEPO GACHA TTPOLOVIWVY.

Me tnv ULoB£TNON AUTWV TWV LOVTEAWY, 0 ALAVOTIWANTAG - O€ GUVEpyasia UE
TOUG EUMAEKOEVOUC HOPELG OTOV TOPEQ TWV TPODIHWY - UMOPEL VOl LELWOEL TOV
OyKo Twv TpodiuwyV Tou dladopeTikd Ba anoppintovray, va mpoodEpeL mpolova
OTOUG KATAVOAWTEG O YOUNAOTEPEC TUUEG KOl VO TIOPEXEL TPODLUA OE EVAAWTEC
OMASEC. AUTH N CUVEPYATIKN TIPOOEYYLoN wdeAel 6AouG Toug GopPEiC KATA UAKOG
™¢ aAuoidog edpoblacuou.

To epyactriplo avedelle Tn onuacia TnG e€£Taong MOANATAWY TIPOOTTIKWY, TNG
Katavonong Twy trade-offs (cupPLBacuwy) kot Tng SnULoupyilag EVOG LOVLUOU
OANG €UEALIKTOU SLOUAOU ETILKOWVWVIOG HETAEY TWV BACIKWY eVELADEPOUEVWY
HEPWV
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Ol ouvedpleg Tou epyaotnpiou eixav wg e€NG:
- Zuvedpla 1: H mapouciaon Twv KOAWV TPAKTIKWY (0Ta EAANVIKA) SLapolpAaoTnKe
Undlakd oe popodn pdf oto eAAnviko Sladiktuako ¢opoup Tou MIP tng AVOLKTAG
MAatdoppag Kawvotoptag tng Pndakng epyaletodrnkng ROSETTA - ta LéAN Tou
MIP evBappUvOnkav va polpactouv ta §Ikd Toug mapadsiypota KaAwv
TIPOKTLKWY OTO SLadIKTUOKO pOpoupL. Katd tn Sldpkela Tou epyactnpiou, ot
OULUETEXOVTEG AELOAOYNOAV TIG KOAEG TIPAKTLKEG XPNOLLOTIOLWVTAG ULoG poOpUa
Sladiktuakng épguvag oto Google Form.
- Zuvebpia 2: Tpia (3) povtéAa eumoplag EMIKUPWONKAV KAl TTPOCAPHOCTNKAV OTLG
QVAYKeg Tou Torkol MIP, Aappavovtag umtodn tnv entkeipevn mAOTIKA
edappoyn toug. OL GUUETEXOVTEG XWpPLoTnKayv oe TpelS (3) opddecTwv 6 1 7
atéuwv n KaBepia, avaloya pe To UTTORAOPS TOug Kat Tov BaBUo TG oXEoNC TOUG
LE KABe povtého eumopiag. Kabe opdda e€étace éva SladopeTikod HoVTEAD
EUMopLlag, TO OMOLO MAPOUCLACTNKE LE TN Lopdn EVOG KAUPBA ETILXELPNHATIKOU
MeBobdoAoyia tou MOVTEAOU pLag oeAidag og mivaka, pe Tt BonBela evog ) MEPLOCOTEPWY LEAWV TNG
Xpnotgomnoltnke ouadag €pyou. Ito TEAOC, 0/0L CUVTOVLOTHAG/-£¢ KAOE povTENOU epmopiag
napouciaoe ta TeAKA anoteAéoparta kKaOe povtélou, e0TLAloOVTOC 0TI BAOIKEG
TPOTIOTIOLNOELG. AKOUN KOl KATA TN SLAPKELA TNE TTOPOUGLOONE TWV TEALKWV
anoteAeopdTwy UTtHPEe oulAtnon Tou 08rynoE OE TIEPOLTEPW TPOTIOTIOLAOELC.
- Juvebpia 3: KaBe 6nAwon trade-off («cupuBLBacpol») yio kKaBe povtélo
eunoplag (3 LovtéAa) mapouacLaoTtnKe pia mpog pia kat Intnénke amnoé oAoug va
Yndioouv av cupdwvouv 1 dXL ONKWVOVTAG TO XEPL TOUG. 2T OUVEXELX £YLVE
KATOUETPNON TWV XEPLWV Kal avadEépBnkav o€ mivaka oL aplBuol 6cwv
oupdwvnoav ) Stadpwvnoav. Otav unpée culTnNon CXETIKA UE TIG Stadwvieg
yla orotadnmote SAwon trade-off, o cuvtoviotAg katéypae ta oxoAla yia kaOe
SAAwaon og AUTOKOAANTEC GNUELWOELG OTOV TivaKa. H Tpomomnoinon autig tng
Sladikaciog (og oUykpLon UE TNV APXIKA OXESLOOUEVN) TTPOTAONKE ATIO TOUG
1810UC TOUG OUUHETEXOVTEG, KOBWGE NTAV CadECTEPO yLa AUTOUG Vo KATAAABouv TL
£TIPETIE VA KAVOUV. H Tpomomnolnuévn dtadikacia tav Alyotepo XOoTIKn, AlyOTEPO
OUYKEXUMEVN KaL AlyOTePO XpovoBopa, evw StaodaAiotnke 6TL OAOL CUMMETEOV.

To EpyaoTNPLO CUYKEVTIPWOE 19 GUUUETEXOVTEG, LEAN TOU ToTtkoU MIP, tou
oxetilovral Kuplwg Ke TN LEANOVTIKH TUAOTIKH S6pAon ToU avaEVETAL va
uAomotnOei oto mAaiolo tou £€pyou ROSETTA. EmutAéov, GUUUETELXAV 5 HEAN TNC
Kowvompagiag tou €pyou, mapouatdlovtag kat koBodnywvtag TG culnTHOELG.

Dopeic/evdiadepdpevol Ol CUMUETEXOVTEG TPOEPYOVTAV OO OAOL TOL TUMKLATA TNG aAyPOoSLATPODLKAG
aAuaoidag, amd Toug aypoTeC £WG TOUG SLAVOLELS, TOUG XOVEPEUTIOPOUG KAL TOUG
AlavomwAnTEG, Kat Toug GopELS TAPOXNG UTINPECLWY ECTLOCNG, OL OTtoloL £XouV
poAo 1) evBladEpov yla tn Helwaon TG omatdAng Tpodiiwy KAl TOV EMNPEACUO
TWV MPOTUNWV EUnopiag.

Meploxn(eg), xwpa HpdkAelo, Kpntn, EAAGda

AnpootelOnKkay og TomKA péoa evnuépwong SeAtia TUMOU GXETLKA UE TO
€pyactrplo cuvénuloupyiag tou eANAnvikoL MEM:

OTTIKOOKOUOTIKO UALKO 1. Aghtio tumovu Creative News:

(oUvbeopol k.Am.)
2. Rethnea.gr 6eAtio tumoU:

Euayyehog levitoapng ( )

E ¢ il , .
nabéc (email Anpntpa KuplakomouAou ( )
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4. Conclusions

The ROSETTA project is developing a substantial number of “practice abstracts” following the common EIP-
AGRI format to fulfil the project’s objective of reducing and preventing food waste caused by marketing
standards, by improving access to foods that do not meet these standards but remain safe for human
consumption. To date, five practice abstracts have been produced based on various project outputs. These
include one abstract presenting the setup and monitoring of local Multi-actor Innovation Platforms (MIPs)
focused on marketing standards and food waste; one analysing private food marketing standards; and three
describing the methodology and format of different co-creation workshops aimed at defining marketing
models and solutions to reduce or prevent food waste.

The practices collected in this initial selection highlight the importance of bringing together varied
stakeholders to share ideas and identify challenges, thereby supporting the development of solutions that
consider the specific characteristics of each food commodity and context. Identifying the primary causes of
food waste related to marketing standards, alongside engaging in co-creation activities to determine the most
appropriate solutions, are also key elements.

A second batch of practice abstracts will be compiled over the course of the rest of the project and made
available by the project’s conclusion at month thirty-six (M36). This collection will include twenty-five practice
abstracts covering project activities such as policy recommendations, mutual learning and demonstration
activities, the establishment of a Community of Practice, and the validation of the five use case pilots, among
other topics.
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